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As one of the modern world’s three major beverages, tea originated in ancient 
China and was disseminated around the world, thus China is the cradle of the tea 
culture. It is well known that Chinese tea industry is laden with the Chinese tea 
culture which has a profound history, abundant connotations and a deep influence. 
The tea culture has an irreplaceable position in the tea industry, so the tea 
consumption market has its own distinct advantages comparing with other beverages. 
The cultural background has high developmental value and its potential consumption 
market is also promising. In China, a big country to produce, consume and export tea, 
modern tea industry, together with modern agriculture, food industry, health industry 
and cultural industry, is a sustained developmental emerging industry.   
In spite of the advantaged geographical environment and labor force in China， 
the modernization and the operational level of standardization of Chinese tea 
industry remain inferior to the international advanced level. A majority of tea 
enterprises is in the state of small size， random management and disordered 
characteristics. These enterprises are short of modern managerial talents and big 
corporate brands. In addition，  food safety accidents are also very common. 
Therefore， in the fierce international market competition， the development status 
of Chinese tea industry lags far behind that of Japan， Sri Lanka， India and etc. The 
plantation areas rank first， the output second， the export volume third and the 
foreign exchange earnings fourth has illustrated Chinese tea industry best.   
    Chinese tea industry is in its initial stage transforming and upgrading from 
traditional agriculture to modern agriculture. The upgrading of the tea industry, 
including the industrialization transformation, large-scale construction, 
standardization establishment, organizational degree improvement and branding 
strategies implementation, comes into its historical opportunities and challenges.  
This dissertation is composed of five chapters. 
The first chapter introduces the background and significance of the tea industry 













Then the second chapter, introduces under the background of the transformation 
that the opportunities and challenges the upgrading of the tea industry will be facing. 
Probes into the necessity and feasibility of upgrading of the tea industry. Puts 
forward the main ideas for the upgrading of the tea industry. 
 The third chapter elaborates the financial support for the tea industry. To start 
with the general framework of developing the tea industry chain, the dissertation 
analyzes the financial connotation, the developmental strategies and the crucial 
measures of the tea industry, and then elaborates five financial service patterns in the 
tea industry respectively: trading platform integrated service pattern, tea plantation 
construction integrated service pattern, production upgrading integrated service 
pattern, small & micro businesses integrated service pattern and tea consumption 
culture channel construction service pattern. 
 The fourth chapter elaborates the government, the industry association and 
enterprises make efforts jointly to upgrade the industry. It explains how to upgrade 
the industry effectively from the three aspects in details: respectively including the 
support from the government, the promotion from the association and the 
self-strengthening of the enterprises. 
 The conclusion summarizes the necessary financial support for developing the 
tea industry, as well as the limitations of the study. 
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来，我国茶叶已经连续 10 年保持平稳增长。国家统计局的数据显示，截止 2010
年，我国茶树种植面积 195 万公顷，约占世界茶园面积的 50%，年复合增长率
6%；茶叶产量 145 万吨，约占世界茶叶产量的 31%，年复合增长率 8%；涉茶
人口超过 1 亿人，其中约 8000 万是茶农，均居世界第一位。① 
2、区域分布 







的 75%，其次是乌龙茶和红茶，大约分别占茶叶总产量的 12%和 5%，黑茶约


















国家统计局的数据显示：2010 年全国茶行业总产值达 1320 亿元，第一、
二、三产业分别占比 47：42：11；茶叶出口量达 30.24 万吨，金额 7.84 亿美元，
均创历史新高。根据农业部统计，2010 年，茶叶的农业总产值为 558.5 亿元，
全国茶叶企业 100 强实现销售收入 241 亿元。考虑茶饮料、茶叶深加工、茶馆













中国是世界 大的茶叶消费国，全球有 1/4 的茶叶是在国内消费的。2010
年国内市场销售茶叶 111.06 万吨，较 2005 年的 57.32 万吨增长了近 1 倍，达到
历史 高水平。随着茶叶深加工技术的发展，茶饮料、茶保健品等终端消费品
的大规模开发，极大地增加了茶叶的消费量。2011 年，中国茶饮料产量 1045.7
万吨，销售收入 713.82 亿元，增长 34.74%，在整个软饮料的占比为 12%。②同
时，随着人民生活水平提高和对精神文化的追求，涉茶消费开始向茶文化方面
延伸，包括茶馆、茶旅游等涉茶消费呈现良好的发展态势。截止 2010 年底，全
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